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LAUNGHED IN SEPTEMBER 2014,
MAKE IN INDIR IS A MAJOR NATIONAL
INITIRTIUE, DESIGNED TO FACILITATE
INVESTMENT, FOSTER INNDURTION,
ENHANCE SKILL DEVELOPMENT,
PROTECT INTELLECTUAL PROPERTY
AND BUILD BEST-IN-GLASS
MANUFACTURING INFRASTRUCTURE.

THERE'S NEUER BEEN A BETTER TIME
TO MAKE IN INDIA.



Make in India Week is a flagship event that is aimed at propelling the
Indian economy by forging enormous global engagement with Indian
industry in the form of partnerships and investment.

Set against the vibrant backdrop of the world’s fastest growing economy,
Make in India Week will showcase the potential of design, innovation
and sustainability across India’s focus sectors through a series of highly
visible outreach initiatives in Mumbai.

The week-long event will be inaugurated by the Prime Minister of India.
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Gain vital information
about India’s manufacturing
strengths and innovative
technologies

Represent your sector
and highlight your
organization’s
achievements and
technological prowess

Engage with top Indian brands
across diverse industries
Dewvelop collaborations and

partnerships with global

Participate in interactive sessions industries and governments

with senior government officials,
policymakers and leaders

KEY OPPORTUNITIES




- AEROSPACE & DEFENCE

- AUTOMOBILES & AUTO COMPONENTS

- GHEMICALS & PETROGCHEMICALS

- CONSTRUCTION EQUIPMENT, MATERIALS & TECHNOLOGY

g - FOOD PROCGESSING
INDIR'S KEY FOCUS SECTORS INILL BE REPRESENTED  INERASTRUETURE DEUELOPMENT
AT THE MAKE IN INDIR CENTRE - IT & ELECTRONICS
- INDUSTRIAL EQUIPMENT & MACHINERY
- PHARMACEUTICALS
2 o g5 2% - Texmes




KEY GLOBAL AND INDIAN COMPANIES WILL REPRESENT ERCH SECTOR
ACROSS THE FOLLOWING CLASSFICATIONS:

— Recent success stories of companies

— Companies that invested in India and experienced growth

— Manufacturers with an export focus

~ Companies that have invested in RE&D (research and
development) in India

— Collaborations between academia and industries
in manufacturing

| = Indian MSME (Micro, Small and Medium Enterprises)

that have increased their manufacturing bases

— States of India
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DEMDNSTRATIONS AND DISPLAY

1. Live product and technology demos

2. Audio-visual and pictorial displays

3. Key products that have led to the company
reaching a leading position in the sector

4. Use of interactive multimedia and
technology-enabled display systems

ESSENCE OF COMMUNICATION THROUGH THE EXRIBITS

CATEGORY

I. Hevenr sitciess stomies of compisntes

2. Comparibes that temested in India and
experionced grouwth

1. Compariies integraved with the global valie chaim

ESSENCE OF COMMUNICATION

1 "Why Indea” oiitdook

2. Showeermy and fongeterm goals
3. Linkgue N-factor

4. ol successes/ case anadies

5. Immediate plans

L Inmoscirion andd fmprovisation for Indban merkir
2. Experionce shiring

3. Moz, Acquisitioms & poing venpenes

4. Diversification, if any

5. The wery forweerd i I

I. Prafiles of global customers
2. Livigue proposteion in the global matket - caomperitive advantage
3. Adherenie o globul rechnolugle and proceises

4. Munsfartiners with o et foous
5. Cormipariies that Kave iniested in RED (vesiearch dnd
developrmant) bn India

6. Collabmations berween acadermua and mdusmmes

o airing

7. Indiam MSME (Micro, Smull and Mediven Enterfrrises)

thuit have fnenesed their soniuficiuring Daee

8. Suutes of India

I Cilirbal musbet recah
2. Adapeation of global echnologies & srindands

I, Dhielopment modele & shimicase of prrotiotsfres

2 Case studies on similar saccessful collabomtions gohally
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3. Chuteuiriies &F sucoesses

4. tmpact an technalory develofrment
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& o turing secton




= Global leaders & heads of state

International delegates & diplomats

- Policymakers, think tanks
& academia

I PHRTIGIPAN

Top multinational brands «

Global media

> Consulting firms

Regulators, banks
& financial institutions

CEQO:s of global &

Indian companies

Businessmen, entrepreneurs
& working professionals

— CXOs of Fortune 500 companies

Global trade associations «
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13TH FEBRUARY, 14TH FEBRUARY 15TH FEBRUARY 16TH FEBRUARY 17TH FEBRUARY 18TH FEBRUARY
EUENING _CNN RSIA BUSINESS FORUM _MAHARASHTRA INVESTOR SUMMIT - HACKATHON _CONFERENCE ON EMPONERMENT - SECTORAL SEMINARS
_INAUGURATION OF MIIIWEEK - MRHRRASHTRRA NIGHT - REIMAEINING MUMBAI ~GUJARAT INVESTOR SUMMIT THROUGH DESIGN ~COUNTRY SESSIONS
BY THE PRIME MINISTER OF ~SECTORAL SEMINARS ~SECTORAL SEMINARS ~ANDHRA PRADESH INVESTOR SummiT - LAUNCH OF THE ~B2B, G2B AND G2E MEETINGS
INDIR, SHRI NARENDRA MODI MAKE IN INDIA MAGAZINE
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_B2B, G2B AND G2G MEETINES  -B2B, G2B AND G2G MEETINGS _COUNTRY SESSIONS P —

-B28, 628 AND 626 MEETINGS —COUNTRY SESSIONS

-B2B, 628 AND 626 MEETINGS






There are many lions in Germany and
the symbol of lion in Make in India is
emblematic of Indo-German partnership.

Modinomics and South Korea’s

LERDERS SPERK

The India-Japan relationship
has the greatest potential of
any bilateral relationship in
the world.

‘3.0 economic plan’ could together

Whatever we choose to do, from reaching the become central drivers for boosting

cutting edge of industry to meeting the most critical Angela Merkel, Chancellor of Germany

| = the global economy.
social need, we require investment and technology, Park Geunehve, Presdent of South K.
. . , ar eun-nye, resi ent o out orea
industry and enterprise. That is why for me,
Make in India is not a brand. Nor is it simply

a slogan on a smart lion! It is a new national . ‘ .
8 As the largest G-20 investor in India,

on a digital economy, bet British businesses already support nearly
on India. 700,000 jobs in India and India invests
John Chambers, Executive Chairman, more in the UK than in the rest Of the
Cisco Systems EU combined, creating almost 8000 new

‘ If you are bettin,
movement. And, it covers the whole spectrum fy 8

of our government, society and business. Shinzo Abe, Prime Minister of Japan

Narendra Modi, Prime Minister of India

jobs here last year.

o David Cameron, Prime Minister of the United Kingdom
India is a great

country to do

business in. [ see a government that

John Rice, Vice Chairman,

ol is laying the foundation

Prime Minister Modi and his government are

quickly putting in place the building blocks

for even more rapid growth, streamlining the

national regulatory structure, using public funds
more efficiently, and promoting social inclusion.
These tax and subsidy reforms and public
Investments in human capital are essential to
generate inclusive and sustainable growth in
India over the next century.

Jim Yong Kim, President of World Bank

Among emerging economies, if
there is any growth, that is in India.
India is among the few bright spots
in the global economy.

Christine Lagarde, Managing Director,
International Monetary Fund

As India pursues more trade and investment,
we want to be first in line. We are ready to join
you in building new infrastructure, the roads,

the airports, the ports, the bullet trains, to propel
India into the future. We are ready to help
design more cities which serve citizens better.

Barack Obama, President of the United States of America

for the long term and this
is exceptionally important
because we want growth
that is sustainable..

Cyrus Mistry, Chairman, Tata Sons




#MHAKEININDIR

MAKEININDIA.COM/MUMBAI-INEEK

MAKE IN INDIR GENTRE, MMROR GROUNDS,
BANDRA-KURLA COMPLEX,
MUMBAI-%00051, INDIA

/2. DEPARTMENT OF
77 INDUSTRIAL POLICY & PROMOTION,
MINISTRY OF COMMERCE & INDUSTRY,
GOUERNMENT OF INDIR

GOUERNMENT OF CII

MAHARASHTRA Confederation of Indian Industry
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